


Visitors:
8,200
Page Views:
150,000

Issue Closing Date

his socially active woman of influence wants to grow deeper

in her faith and help others do the same, and consistently
uses Bible study and devotional materials. She’s a savvy shopper
for herself, her family, and her ministry role, buying Christian
books and music, plus making numerous online purchases.

January November 23
February December 28
March January 28
April February 26
May March 26
June April 28

July May 28
August June 28
September  July 28
October August 27
November September 28
December October 28

Subscriber Snapshot

® Gender: Female

® Median Age: 441 years

®* Married: 74%

® Median household income: $56,416
Education

®* Attended/graduated college: 85%

® Self or spouse plan to continue education: 57%

®* \Would consider taking online courses: 80%

Habits & Purchasing Activities

® Active in local church, workplace, home and neighborhood

®*  Savvy shopper, buys for herself, her family, and her ministry role

® Purchases Christian books: 97%, spends an average of $142 annually
on 9 titles

® Purchases Christian music, with an average of 6 CDs per year: 89%
Makes online purchases: 84%, spends an average of $501 on 12
purchases annually

® Consistent user of Bible study and devotional materials

Connecting You With Key Christian Audiences

www.CTlAdvertising.com

7



his leader ministers to a larger-than-average congregation

| i and is involved in purchasing decisions for his church. He’s
- Lf*' =af ::“I 4] Ij @ well educated, attends conferences annually, plans to continue
e I I —h his formal education, and counsels students on college and
seminary choices. He loves to read and buys a significant number
of books and Bibles each year.

| VIRTUAL CHURCH INCARNATE IN IRAQ Pnsmmmuus:w
|

T “JOURNAL

Your
Walls
Talk

Brick and mortar
say a lot about

the gospel a
& church proclaims.

Circulation:
48,000
n: Subscriber Snapshot
Readership: b ot
® Median age: 54.6 years
85,000 Male: 82%, Femaley: 18%

°

® Average household income: $85,954

® Gives an average of $2,467 per year to non-church Christian
organizations

Church Leaders & Decision Makers

lssue Closing Date ®* Holds a position of responsibility at church: 96%
Pastor/minister or other paid church staff: 77%

°
Winter November 4 ® Average church attendance: 552
Spring February 10 ®* Average gnnual chgrch bquet: $746,000

®* |nvolved in purchasing decisions at church: 69%
Summer May 12 ® Plans to build/remodel in the future: 55%

°

. X o/. i . o,
Fall August 11 Church uses VBS materials: 73%; Sunday school materials: 84%

Values Education & Training

Undergraduate degree: 89%, Graduate degree: 65%

Self or spouse planning to continue education: 42%

Would consider talking online graduate studies: 61%
Counsels students on college/seminary/grad school choices
Attends an average of 2 training conferences annually: 81%

Avid Book Readers & Buyers
® Reads an average of 15.1 hours per week
® Buys 27 books per year, 18 of which are Christian titles; spends
an average of $283.95 on Christian book purchases annually
* Owns an average of 12.2 Bibles; spends an average of $82 on
Bible purchases annually

Connecting You With Key Christian Audiences www.CTlAdvertising.com
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Circulation:
60,000
Readership:
80,000

Issue Closing Date

Jan/Feb October 5
March/April  December 7
May/June February 1
July/August  March 29
Sept/Oct June 7
Nov/Dec August 9

Men of Integrity

his educated professional wants to address real-life issues

and build a consistent devotional life. He reads Christian
books, listens to Christian radio, and has attended multiple
Promise Keeper events. He’s also interested in sports, music,
and fitness.

Subscriber Snapshot
® Age: 40 years and older
® Married with two children under the age of 18
® Education: College degree or higher

Habits & Spending Activities
® Spends 5 hours per week reading Christian books for study
and devotion
Has attended an average of 3 Promise Keepers events
Is interested in sports, music, and fitness
Meets with other men for spiritual purposes

Connecting You With Key Christian Audiences www.CTlAdvertising.com
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MomSense

his young, married woman has children under the age of 10.

She attends or leads a MOPS group and regularly attends
Sunday church services. She shops both online and at local
Christian bookstores, purchasing Christian books, music, and
videos for both her children and herself.

Circulation:
100’000 Subscriber Snapshot
ReaderShlp: * Median age: 34.2 years

157 SOO ® Married: 97% .
’ ®* Average household income: $83,649
®* Attended college: 93%
® Children under 10 years of age
® Regularly attends Sunday church services
® Holds a position of responsibility at church: 71%
®* Attends or leads MOPS group
Jan/Feb October 9 Habits & Purchasing Activities
March/April  December 11 ° Shpps both online and in local Christian bookstore for her
children and herself
May/June February 12 ® Puyrchases Christian music: 94%, (4 CDs per year)
July/August  April 9 ® Purchases DVDs/videos: 63%, (10 titles per year)
® Reads nearly 9 hours per week
Sept/Oct June T1 ® Purchases 17 books annually, 7 of which are Christian titles;

Nov/Dec August 13 total Christian book market opportunity: $11.3 million
®* Makes online purchases: 59%, spends $400 annually

Connecting You With Key Christian Audiences www.CTlAdvertising.com
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Qualified Circulation:
48,000
Readership:
85,000

Issue Closing Date

Spring December 21
Summer March 22

Fall June 14
Winter September 28

his paid staff member works at a larger-than-average church

and is heavily involved in church purchasing decisions,
including building projects, computers, and Sunday school, Bible
study, and VBS curriculum. He stays up-to-date on leadership,
pastoral development, and church growth issues by annually
attending conventions and seminars.

Subscriber Snapshot
®* Median age: 54 years
®* Male: 71%, Female: 29%

Church Leaders & Decision Makers
®* Holds a position of responsibility at church: 99%
® Paid church staff: 92%
® Makes decisions or recommendations on church
purchases: 93%
Average annual church budget: $635,500
® Average church membership: 659

Church Resource Needs & Purchasing
® Uses Sunday school materials: 85%
Uses Bible study or small group materials: 85%
Ran a VBS program in the past 12 months: 81%
Attended or sent staff to events last year: 84%
Has a church website: 79%
Has a church computer: 96%; has 5 or more church
computers: 55%
Has high-speed internet connection: 78%
® Plans to build, renovate or move in the near future: 47%

Connecting You With Key Christian Audiences www.CTlAdvertising.com
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-

Marketplace

LS -

Available in:
Christianity Today,
Leadership &
Your Church

Classified Ad Categories
* Employment

Opportunities

Books, Films & Tapes

* Travel

* Education

* Services

* Business Opportunities

* For Sale

* Ministry Opportunities

* Ministry Aids

* Fund Raising

Classified Advertising

hese small ads pack a powerful punch! Whatever audience you
want to reach—job seekers, buyers, prospective students, and
more—will come looking for you when your ad is placed in one
of our user-focused Marketplace categories. You have the choice
of color or black and white, and with every print ad purchased,
your ad will also appear on the ChristianityToday.com classifieds
website at no additional cost.

Classified Display Ad Rates

Price per Christianity Leadership Your Church
Column inch Today
1 magazine $425 $255 $295
2 magazines $404 $237 $280
3 magazines $385 $227 $270

Classified Text Ad Rates*

Price per Christianity Leadership Your Church
Column inch** Today
1 magazine $425 $255 $295
2 magazines $404 $237 $280
3 magazines $385 $227 $270

*85 character minimum for text ads, minimum charges are Christianity
Today-$61.20, Leadership-$39.10, Your Church-$61.20
** Spaces and punctuation count as characters

Additional Options for Text Ads
Check-marked box at beginning of ad:
e $22 per insertion
® $19.95 per insertion—combination of two magazines
* $18 per insertion—combination of three or more magazines

Black box surrounding entire ad:
e $43 per insertion
® $40 per insertion—combination of two magazines
* $38 per insertion—combination of three or more magazines

Email your ad for a price quote to:
Marketplace@ChristianityToday.com or fax to 630-260-9401,
Attn: Marketplace

For questions, call Peggy Gomez at 630-260-6202 x4329

Connecting You With Key Christian Audiences www.CTlAdvertising.com
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Standard Sizes

2-Page Spread
Non-Bleed 15"x 10"
-1/4"x 11"

10-3/4"

Bleed 16
Trim 16"

Full Page
Non-Bleed 7"x 10"
Bleed 8-1/4"x 11"
Trim 8"x 10-3/4"

1/3 Page Vertical
Non-Bleed
2-1/4"x 10"

Bleed

2-15/16"x 11"
Trim

2-11/16"x 10-3/4"

1/3 Page Horizontal

Non-Bleed
4-5/8"x 4-7/8"
Bleed

5-5/16"x 5-7/16"
Trim

5-1/16"x 5-5/16"

2/3 Page Vertical
Non-Bleed
4-5/8"x 10"

Bleed
5-5/16"x 11"
Trim
5-1/16"x 10-3/4"

page - bleed

non-bleed

1/2 Pag
Non-Ble
Bleed 16-1
Trim 16",

> Spread

2d 15"x 5"

4"x 5-7/16"
5-5/16"

1/2 Page
Vertical
Non-Bleed
4-5/8"x 7-1/2"
Bleed
5-5/16"x 8-1/16"

Trim
5-1/16"x 7-15/16"

1/2 Page Horizontal
Non-Bleed 7"x 5"
Bleed 8-1/4"x 5-7/16"
Trim 8"x 5-5/16"

1/3 Page
Directory-
Vertical
Non-bleed
2-1/4"x 9-1/2"
Bleed n/a

1/6 Page Horizontal
Non-bleed

4-5/8"x 2-1/4"
Bleed n/a

1/6 Page Vertical
Non-Bleed
2-1/4"x 4-7/8"
Bleed n/a

1/6 Page
Directory-
Vertical
Non-bleed
2-1/4"x 4-1/2"
Bleed n/a

1/12 Page
Non-bleed
2-1/4"x 2-1/4"
Bleed n/a

2/3 Page Horizontal*

Non-Bleed 7"x 6-3/8"

Bleed 8-1/4"x 7-3/8"
Trim 8"x 7-1/8"

*Your Church only

1/3 Page Base*
Non-Bleed 7"x 2-13/16"
Bleed 8-1/4"x 3-13/16"

Trim 8"x 3-9/16"

Connecting You With Key Christian Audiences
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Standard Sizes

page - bleed | i non-bleed

Books & Culture Leadership

Full Page
Non-Bleed 7" x 10"
Bleed 8-5/8" x 11-1/8"
Trim 8-3/8" x 10-7/8"

2-Page 'Spread
Non-Bleed 15" x 10"
Bleed 17-1/4" x 11-1/8"
Tabloid Page Trim 16-3/4" x 10-7/8"
Non-Bleed 10" x 13-7/8"

Bleed 1" x 14-7/8"
Trim 10-3/4" x 14-5/8"

Men of Integrity

Full Page
Non-Bleed
3-1/2" x 5-3/4"

" Bleed
1/2 Page Horizontal 4-1/4" X 6-1/2"

Non-Bleed 7" x 5" Trim
Bleed 8-5/8" x 5-11/16" 4" x 6-1/4"
Trim 8-3/8" x 5-7/16"

Professional Newsletter Sizes
Church Finance Today and Church Law & Tax Report

Full Page
Non-Bleed 8" x 10-1/2"

Bleed 8-3/4" x 11-1/4"
Trim 8-1/2" x 11" 1/4 Page Vertical
Non-Bleed 3-3/4" x 5"
Bleed 4-1/2" x 5-3/4"
Trim 4-1/4" x 5-1/2"

1/2 Page Horizontal
Non-Bleed 8" x 5"
Bleed 8-3/4" x 5-3/4"
Trim 8-1/2" x 5-1/2"

*Two-color ads MUST be designed using the 2nd color specified by CTIl. Ask your Account Executive for the correct 2nd color for
each of these publications.

Connecting You With Key Christian Audiences www.CTlAdvertising.com
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CTl has various ad sizes: standard, non-standard and professional newsletter sizes. Please review the following list carefully
and choose the correct size based on the magazine in which your ad is being placed.

Standard Sizes

Print Publications Non-bleed Bleed Trim

2-page spread 15" x 10" 16-1/4" x 11" 16" x 10-3/4"

Full page 7" x 10" 8-1/4” x 117 8" x 10-3/4"

1/2 page spread 15" x 5" 16-1/4" x 5-7/16" 16" x 5-5/16"

2/3 page vertical 4-5/8" x 10" 5-5/16" x 11" 5-1/16" x 10-3/4"

1/2 vertical 4-5/8" x 7-1/2" 5-5/16" x 8-1/16" 5-1/16" x 7-15/16"

1/2 page horizontal 7" x 5" 8-1/4" x 5-7/16" 8" x 5-5/16"

1/3 page vertical 2-1/4" x 10" 2-15/16" x 11" 2-11/16" x 10-3/4"

1/3 page horizontal 4-5/8" x 4-7/8" 5-5/16" x 5-7/16" 5-1/16" x 5-5/16"

1/3 page directory-vertical 2-1/4" x 9-1/2" -- --

1/3 page directory-horizontal 4-1/2" x 4-1/2" -- --

1/6 page vertical 2-1/4" x 4-7/8" - -

1/6 page horizontal 4-5/8" x 2-1/4" - -

1/6 page directory-vertical 2-1/4" x 4-1/2" -- --

1/12 page horizontal 2-1/4" x 2-1/4" - -

2/3 page horizontal (Your Church only) 7" x 6-3/8" 8-1/4" x 7-3/8" 8" x 7-1/8"

1/3 page base (Your Church only) 7" x 2-13/16" 8-1/4" x 3-13/16" 8" x 3-9/16"

Back cover (Your Church only) 7" x 8-1/4" 8-1/4" x 9-1/4" 8" x 9"
Non-Standard Sizes

Leadership Non-bleed Bleed Trim

Full page 7" x 10" 8-5/8" x 11-1/8" 8-3/8" x 10-7/8"

2-page spread 15" x 10" 17-1/4" x 11-1/8" 16-3/4" x 10-7/8"

1/2 page horizontal 7" x 5" 8-5/8" x 5-11/16" 8-3/8" x 5-7/16"

Books & Culture see standard sizes for all Non-bleed Bleed Trim
ads except:

Tabloid page 10" x 13-7/8" 1" x 14-7/8" 10-3/4" x 14-5/8"

Back cover-Same as tabloid page dimensions. Call 630.260.6202 for label box area instructions.

Men of Integrity Non-bleed Bleed Trim
Full page 3-1/2" x 5-3/4" 4-1/2" x 6-1/2" 4" x 6-1/4"

Professional Newsletters

Church Finance Today and Non-bleed Bleed Trim

Church Law & Tax Report

Full page 8" x 10-1/2" 8-3/4" x 11-1/4" 8-1/2" x 1"

1/2 page horizontal 8" x 5" 8-3/4" x 5-3/4" 8-1/2" x 5-1/2"

1/4 page 3-3/4" x 5" 4-1/2" x 5-3/4" 4-1/4" x 5-1/2"
Connecting You With Key Christian Audiences www.CTlAdvertising.com
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Christianity Today International is committed

to achieving high standards of quality in every
aspect of our mission. To ensure that you receive
a high level of printing and service, please adhere
to the following guidelines in preparing your
advertisements for production.

File Formats
» Preferred format: press-ready PDF
* Other accepted formats: hi-res EPS or TIF

Proof Requirements

SWOP certified color proof required. If appropriate
color proof does not accompany ad, printer will
run to SWOP standards, and CTI will not assume
responsibility for unsatisfactory color.

Bleed
Minimum 1/8” bleed required; prefer 1/4". Make
sure PDF includes bleed.

Live Area
For all bleed ads, keep live area 3/8” from trim on
all sides.

Color

* 4-color ads: Pantone colors, other spot colors
and non-CMYK elements must be converted to
CMYK. 4-color solids should not exceed SWOP
density of 300%.

« B/W ads: no rich black allowed

» 2-color ads (Professional Newsletters): MUST be
designed using the 2nd color specified by CTL
Ask your account executive for the correct 2nd
color. CTl does not change incorrect colors.

General Guidelines
* Do not apply style attributes to basic fonts.
 Include and/or embed all fonts, images, logos,
and other artwork.
« Do not nest PDF files within other PDF files.
* Do not nest EPS files within other EPS files.
* All supplied materials must be properly trapped.

File Submission
We prefer you use the CTI dropbox to upload
digital files: http:/dropbox.yousendit.com
CTIAdvertising
In the message box, identify your ad submission
with:

* Publication and Issue

* Advertiser name

» Contact name and phone number

Please overnight the required contract-quality
color proof to CTIl. You may also send your ad
materials to:

CTI Production Manager

Magazine Name/Issue Date

465 Gundersen Drive

Carol Stream, IL 60188

All ad materials must be identified with: Advertiser
name, magazine name/issue date, size and color
of ad.

It is assumed that output has been proofed and
reviewed by you in accordance with industry
standards prior to printing. CTI cannot be
responsible for any errors attributed to vendors’
software or hardware. No consequential damages,
third party liability, or other incidental or special
damages can be assumed by CTI.

All files are output at 100 percent. If required
support documents are not included, extra charges
will be incurred. Call our production department
with questions: 630.260.6202 x4315.

Inserts

Please contact the CTI production manager at the
CTI offices for specifications. A sample or approved
facsimile of an insert MUST be approved by the CTI
production manager before an insertion order is
accepted. Please submit a sample with your order.
A 10 percent surcharge will be added for inserts
with a paper weight of more than 70 pounds.

When your insert has been approved and

your insertion order officially accepted, the

CTI production manager will provide print run
numbers, due dates, shipping instructions, etc.
Please contact the CTI production manager for
specifications and guestions.

Tipped-in inserts not accompanied by a full-page
ad will incur a 10 percent premium to allow for
special position requirements. When inserts must
be tipped-in to the magazine, there will be an
additional production charge based on the print
run. Please request the current tip-in charge from
your account executive prior to placing an insertion
order and printing the inserts.

Connecting You With Key Christian Audiences
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Format
(file extension)

Dimensions

Quality/Resolution

Full page display ad PDF Less than 100mb 8" x 10-3/4" 150 dpi optimized
Logo PNG, SWF, GIF Less than 100kb  Less than 60 72 dpi
(with transparency) px high Lossless
or JPG “No Optimization”
(no transparency)
Background JPG, GIF, PNG Less than 250kb  Around 1200 72 dpi
px width Optimized 50-70%
Video FLV Less than 25mb  Keep original Video: 400 kbps
ratio Audio: 96 kbps
Audio MP3 Less than 5mb -- 129 kbps
Popup (Images) PNG, JPG, GIF Less than 100kb Less than 72 dpi
page size Optimized 70-100%
Hybrid (banners) JPG, GIF, PNG Less than 150kb  Less than 160 72 dpi
px wide Optimized 70-100%

Please submit the following:
* A high-res PDF of the ad, along with a URL for linking
e |f running video, please provide a video placement file indicating where the video should be

placed in the ad

* The embedded video sent in one of the formats listed in the specs above

File Submission
Use the CTI dropbox to upload digital files: http://dropbox.yousendit.com/CTIAdvertising
In the message box, identify your ad submission with:

* Publication and Issue

* Advertiser name

e Contact name and phone number

Connecting You With Key Christian Audiences www.CTlAdvertising.com
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Bl 2010

Church Product Showcase
1/8-page directory ads, available in every issue
of Your Church.

Materials to send:

* Headline of 4-5 words

» Body copy of up to 70 words

» Contact information (Total combined copy
not more than 95 words.)

* TIF or EPS image at 2-1/2" wide with
resolution of 300 dpi.

Desk Reference Listings

Logo listings and basic text reference listings
are available in the Your Church Fall annual
Desk Reference issue.

Materials to send:

* Logo listings—up to 45-word description
and logo. TIF or EPS image at 2-1/2" wide
with resolution of 300 dpi.

» Basic/Cross Reference listings—company
name and up to 4 lines of contact
information (usually a toll-free number, fax
number, URL, street address, city, state, zip).

VBS Showcase
Available in the Spring issue of Your Church
magazine.

Materials to send:

» Headline/Title of product

» Copy up to 75 words

« Company name, contact, and order
information (Logo may be included also)

* TIF or EPS image at 2-1/2" wide with
resolution of 300 dpi.

Special Sections

Christmas Gift Guide

Special advertising section available in the
November issue of Christianity Today, the
November/December issue of MomSense and
the November & December issues of Kyria.

Materials to send:

* 40-55 words of copy

* Submit product visual with minimum image
size of 3” x 3”. TIF or EPS image with
resolution of 300 dpi.

« URL to link to if your product/service is not
available through Christianbook.com.

Other format information for images/logos

A CMYK TIF file is preferred. (If a digital

image is not available, you may send a color
photographic print). Images larger than finished
size are fine; images smaller than finished size
will NOT provide acceptable reproduction
quality.

Delivery of materials for special ad sections
should be uploaded to:
http://dropbox.yousendit.com/CTIAdvertising

All materials must be identified with: Advertiser
name, magazine name/issue date, and special
section ad is going into.
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BN 2010 Contact Us

Contact us to get more information on rates and advertising opportunities

® Christina Payton
Account Executive
630.260.6202 x423]
cpayton@christianitytoday.com
Region: Midwest & Southern Regions

® Toks Olawoye
Senior Account Executive
630.260.6202 x4235
tolawoye@christianitytoday.com
Regions: Northeastern Region
(including TX); International

Peggy Gomez Walter Hegel
Account Executive Manager, Integrated Media Sales
630.260.6202 x4239 630.260.6202 x4236

whegel@christianitytoday.com
Region: Great Lakes Region
(L, WI &Ml only)

pgomez@christianitytoday.com
Region: Western Region




