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This visitor is looking for materials that will help him build 
a consistent devotional life. He buys Christian books and 

music and shops online. He’s a professional that’s been to 
college, plans to continue his education, and would consider 
taking online courses. 

MenOfIntegrity.net

Monthly Page Views:
106,400

Monthly Unique Visitors:
19,547

Month Closing Date

January December 15

February January 15

March February 15

April March 15

May April 15

June May 15

July June 15

August July 15

September August 15

October September 15

November October 15

December November 15

Visitor Snapshot
Gender: Male•	
Median Age: 45.3 years•	
Married: 85%•	
Median household income: $66,457•	

Education
Attended or graduated college: 90%•	
Self or spouse plan to continue education: 55%•	
Would consider taking online courses: 90%•	

Habits & Purchasing Activities
Purchases Christian books: 96%; spends an average of $144 •	
annually on 8 titles
Purchases Christian music: 89%; (6 recordings per year)•	
Makes Internet purchases: 86%; spends an average of $698 •	
on 13 purchases annually 
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This educated woman has children under the age of 10 and is 
looking for inspiration on parenting and spiritual growth. She 

buys Christian books, music, DVDs, and Bibles, shops online, and 
gives generously to non-church ministries.

MomSense.com

Monthly Page Views:
56,148

Monthly Unique Visitors:
20,001

Month Closing Date

January December 15

February January 15

March February 15

April March 15

May April 15

June May 15

July June 15

August July 15

September August 15

October September 15

November October 15

December November 15

Visitor Snapshot
Male: 7%; Female: 93%•	
Median Age: 39.8 years•	
Married: 89%•	
Average household income: $71,309•	
Gives an average of $1,996 per year to non-church Christian •	
organizations
Attended or graduated college: 89%•	

Habits & Purchasing Activities
Purchases Christian books: 93%; spends an average of $157 •	
annually on 13 titles
Purchases Christian music: 83% (9 recordings per year)•	
Purchases DVDs/videos: 79% (9 titles per year)•	
Average number of Bibles in home: 7.1; spends an average of •	
$57 on Bible purchases per year
Makes Internet purchases: 81%; spends an average of $423 •	
online annually
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This educated, socially active woman consistently uses Bible 
study and devotional materials and is looking for resources 

on spiritual formation, missional life, women’s ministry, church 
leadership, hot topics, and marriage and family. She shops for 
herself, her family, and her ministry role, buying Christian books 
and music, plus making online purchases. 

Subscribers:
96,600

Frequency:
Weekly

Month Closing Date

January December 15

February January 15

March February 15

April March 15

May April 15

June May 15

July June 15

August July 15

September August 15

October September 15

November October 15

December November 15

Kyria Newsletter

Subscriber Snapshot
Gender: Female•	
Median Age: 44.1 years•	
Married: 74%•	
Median Household Income: $56,416•	

Education
Attended/graduated college: 85%•	
Self or spouse plan to continue education: 57%•	
Would consider taking online courses: 80%•	

Habits & Purchasing Activities
Active in local church, workplace, home and neighborhood•	
Savvy shopper, buys for herself, her family, and her ministry role•	
Purchases Christian books: 97%, spends an average of $142  •	
annually on 9 titles
Purchases Christian music, average of 6 CDs per year: 89%•	
Makes online purchases: 84%, spends an average of $501 on            •	
12 purchases annually
Consistent user of Bible study and devotional materials•	
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This married woman wants to keep her marriage strong and 
is looking for resources on issues important to couples, 

including finances, intimacy, communication, and spiritual life. 
She’s been to college but also plans to continue her education, 
possibly through online courses. She buys Christian books, 
music, and Bibles, shops online, and gives generously to non-
church ministries.

Subscribers:
88,700

Frequency:
Weekly

Month Closing Date

January December 15

February January 15

March February 15

April March 15

May April 15

June May 15

July June 15

August July 15

September August 15

October September 15

November October 15

December November 15

Marriage Connection
Newsletter

Subscriber Snapshot
Male: 26%; Female: 74%•	
Median Age: 42.4 years•	
Married: 89%•	
Average household income: $73,952•	
Gives an average of $2,371 per year to non-church Christian •	
organizations

Education
Attended or graduated college: 89%•	
Self or spouse plan to continue education: 57%•	
Would consider taking online courses: 80%•	

Habits & Purchasing Activities
Purchases Christian books: 91%; spends an average of $164 •	
annually on 12 titles
Purchases Christian music: 83%; (5 recordings per year)•	
Makes Internet purchases: 75%; spends an average of $445 •	
online annually 
Average number of Bibles in home: 7; spends an average of $61 •	
on Bible purchases per year
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This subscriber wants to build a consistent devotional life 
and is looking for materials that address real-life issues. 

He’s a professional that’s been to college, plans to continue his 
education, and would consider taking online courses. He buys 
Christian books and music, plus makes online purchases.

Subscribers:
38,000

Frequency:
Weekly

Month Closing Date

January December 15

February January 15

March February 15

April March 15

May April 15

June May 15

July June 15

August July 15

September August 15

October September 15

November October 15

December November 15

Men In The Word
Newsletter

Subscriber Snapshot
Gender: Male•	
Median Age: 45.3 years•	
Married: 85%•	
Median household income: $66,457•	

Education
Attended or graduated college: 90%•	
Self or spouse plan to continue education: 55%•	
Would consider taking online courses: 90%•	

Habits & Purchasing Activities
Purchases Christian books: 96%; spends an average of $144 •	
annually on 8 titles
Purchases Christian music: 89%; (6 recordings per year)•	
Makes Internet purchases: 86%; spends an average of $698 on 13 •	
purchases annually
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This young, educated, married woman has children under 
the age of 10 and is looking for inspiration, parenting help, 

spiritual formation and a healthy does of fun. She purchases 
Christian books, music, DVDs, and Bibles, shops online, and gives 
generously to non-church ministries.

Subscribers:
40,200

Frequency:
Weekly

Month Closing Date

January December 15

February January 15

March February 15

April March 15

May April 15

June May 15

July June 15

August July 15

September August 15

October September 15

November October 15

December November 15

MomSense Newsletter

Subscriber Snapshot
Male: 7%; Female: 93%•	
Median Age: 39.8 years•	
Married: 89%•	
Average household income: $71,309•	
Gives an average of $1,996 per year to non-church Christian •	
organizations
Attended or graduated college: 89%•	

Habits & Purchasing Activities
Purchases Christian books: 93%; spends an average of $157 •	
annually on 13 titles
Purchases Christian music: 83% (9 recordings per year)•	
Purchases DVDs/videos: 79% (9 titles per year)•	
Average number of Bibles in home: 7.1; spends an average of $57 •	
on Bible purchases per year
Makes Internet purchases: 81%; spends an average of $423 •	
online annually
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General Specifications
Ads must not have transparent backgrounds and may •	
never blend into the screen content.
Banner should be encased in a 1 pixel black border •	
Ads may not employ persistent rapid “strobing” •	
animation of any graphic, copy or background element.
Faux functionality not allowed.•	
Must be free of harmful applications including ActiveX, •	
viruses, exit pops and other forms of malware, do 
not use cross domain scripting or set cookies in 
unapproved domains.  
Advertising does not accept 4th party ad serving.•	
Include a URL for CTI to link from your banner or •	
newsletter ad.  (No embedded URLs.) Alternate 
text–maximum 70 characters.

Flash
Flash ads must conform to all standard ad specs and •	
guidelines listed above—Including file size, animation, 
and content—in addition to the specific coding specs 
noted below.
Must be published as Flash 9 or earlier•	
Must be self-contained and require no external files •	
(unless streaming media)
Must provide with published SWF file:•	

Back-up image (see standard specifications above)--
Click-thru URL--
Minimum version of Flash supported--
Third-party ads must include instructions for CTI --
ad server to register clicks

SWF files must not contain any encrypted or •	
obfuscated code or URLs.  
Clickable areas within your SWF file must contain no •	
specific URLs and be configured as follows:

Set the URL to: clickTAG, with “Expression” --
checked 

Flash cont’d
Set the target window to: windowTAG, with --
“Expression” checked
ActionScript code must appear as: --
 	on (release) {  
	 getURL (_root.clickTAG,_root.windowTAG);  
	 }

For more information: •	 http://www.adobe.com/
resources/richmedia/tracking/designers_guide/  

Rich Media Specifications
Maximum Rich Media file size: 40Kb•	
Must be In-Banner (not expandable)•	
No loop maximum, but total animation time for all •	
loops combined cannot exceed 20 seconds
May include user-initiated sound•	

Video
Stop/play/pause button must be included•	
Must be Flash-based if housed on  •	
ChristianityToday.com server
Approved vendors of video within ad, if any: Dart •	
Motif, EyeWonder, Eyeblaster, Pointroll
May be host initiated•	
Max playtime (if host-initiated) = 15 seconds•	
Max playtime (if user-initiated with a click) =  •	
30 seconds
File size restrictions (polite download):  •	
1 MB Broadband, 500Kb Narrowband. 

Subloading Guidelines
Ad units using sub-loaded video must be submitted •	
to Christianity Today 5 full business days prior to 
launch.
Video and animation can be host-initiated, but it •	
can only start after the ad unit’s “shell” has loaded 
completely.
Regardless of where sub-loaded creatives are hosted, •	
the initial flash/swf ad must have the absolute path to 
call any sub-loading (.swf, .flv, etc.) files.
Maximum file size for sub-loaded Video files is 2MB•	
Maximum file size for sub-loaded Flash Animation •	
files is 300k. 

Audio
Must be user-initiated by click; host-initiated audio •	
not allowed
Must contain visible stop/play and pause or mute •	
functionality

Format: We require .gif, .jpg, or rich media. 

Art Deadline: All art must be received at least 2 weeks prior to online publication date in full working order and be 
compatible with all major browsers and platforms. (On-time launch is not guaranteed for materials received late).  

Policy on Impressions: CTI is not responsible for lost impressions due to malfunction of ads housed on third-party 
servers or late receipt of ad materials.

Submitting Artwork: Send via e-mail as attachment to: InternetAds@ChristianityToday.com, or place the art on 
your website, then send an e-mail to InternetAds@ChristianityToday.com with the URL where the art can be found.

Online Specifications

*See sales contract for size of banner
**No animation, static only

Banner Ads
Banner Size* Max File Size

728 x 90 40kb

160 x 600 40Kb

300 x 250 40Kb

250 x 250** 40Kb

120 x 240 30Kb
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Category Anchor Banner
120 x 90 pixels; maximum files size 20Kb .gif or .jpg. May 
be animated. (Rich media not allowed.) 
Text Category listing: 
35 words of text

Include URL for linking (no embedded URLs)•	

Submitting Artwork: 
For individual school pages only, you will 
be provided the URL and a password 
for posting both text information and 
images online. (Not to be sent via email).

* Gold and silver packages only
** Gold packages only

Specifications
Maximum file size (HTML plus images): 200 Kb•	
Maximum width: 700 pixels•	
Maximum height: flexible•	
Image format: .gif or .jpg (no animation)•	
Images, text, Cascading Style Sheets allowed•	
Layout is flexible•	
All images must be housed on CTI servers for •	
proper delivery.
CTI’s newsletter header & footer will be added•	
Not allowed•	 : 
    - Sound 
    - Flash 
    - JavaScript

HTML Validation
HTML must be successfully validated by one of •	
these free options: 
    - Online service:  
       http://htmlhelp.com/tools/validator/ 
       http://validator.w3.org 
    - Software: 
       http://www.htmlvalidator.com/lite/ 
    - Firefox extension: 
       http://addons.mozilla.org/en-US/firefox 	       	
       addon/249

Test to avoid Spam Filters (Recommended)
http://www.rensch.com/products/spamcheck.html •	

Ad Sumission Materials:
Art: •	 Send via e-mail as an attached file to  
internetads@christianitytoday.com OR place on your 
website and e-mail the URL where it can be found. 

Text•	 : If your e-blast includes text as well as graphics, send 
it with the art as instructed above.  

URL•	 : Include a URL for ChristianityToday.com to link from  
your ad to your website. 

Subject Line•	 : Include a subject line to use when mailing 
your e-blast:

Maximum 70 characters including spaces--
Shorter is always better--
No punctuation marks may be included--
Avoid spam filter trigger words (e.g., “free,”  --
“$$$,” “now.”)  

Alt Text•	 : If e-blast consists mostly of an image, provide 
text of e-blast separately to be included in alt text that 
appears upon mouse-over. This will enable recipients that 
block images to know something about the offer. 

HTML Validation•	 : Specify source of HTML validation.

Right Column Ad
210 x 210 image, maximum file size: 15Kb 
Content Ad
468x60 image, maximum file size: 40KB.  

Static .gif or .jpg (non-animated)•	
Include URL for linking (no embedded URLs)•	
Include alt text - maximum 70 characters•	

Online Specifications
E-Newsletter Ads Church Products and Services

Item Size/Pixels Maximum 
Files Size

Format Animated

School  Logo 250 x 125 7Kb .gif No

Campus Photo 225 x 150 7Kb .jpg No

Promo Image 75 x 75 4Kb .jpg No

Small Banner* 120 x 60 6Kb .gif No

Ad* 120 x 240 30Kb .gif Yes

Large Banner** 728 x 90 40Kb .gif Yes

Promotion Text** n/a n/a n/a n/a

E-Blasts

Individual School Pages
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2010 Contact Us

Peggy Gomez
Ac�count Executive
630.260.6202 x4239
pgomez@christianitytoday.com
Region: Western Region

Christina Payton
Account Executive
630.260.6202 x4231
cpayton@christianitytoday.com
Region: Midwest & Southern Regions

Toks Olawoye
Senior Account Executive
630.260.6202 x4235
tolawoye@christianitytoday.com
Regions: Northeastern Region 
(including TX); International

Walter Hegel
Manager, Integrated Media Sales
630.260.6202 x4236
whegel@christianitytoday.com
Region: Great Lakes Region 
(IL, WI & MI only)

Contact us to get more information on rates and advertising opportunities

•

• •

•


